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Singh, S. 2023 X | X | X X Tips Positive
Sinha, 2023 X |1 X | X | X | X Mainly Positive
Sinha et al., 2023 X | X | X | X X | X Tips Positive
Sinnock, 2023 X | X | X X Balanced
Sugandha, 2023 X X Mainly Positive
Sullivan, 2023 X1 X[ X[ X | X | X | X | X Tips Positive
Talarico, 2023 X | X X X Tips Negative
Talwar, 2023 X | X | X | X Balanced
Tan, 2023 X | X | X Tips Negative
Tate, 2023 X X | X X Mainly Positive
Turpin, 2023 X | X X Mainly Positive
Unveiling, 2023 X | X | X X Tips Positive
Visweswaraiah, 2023 X | X X Mainly Positive
Vranica, 2023 X X Tips Positive
Walk-Morris, 2023 X X Tips Positive
Wang, 2023 X1 X | X | X | X Tips Positive
Warehouse, 2023 X | X X Mainly Positive
Why CSPs, 2023 X1 X | X | X | X X Mainly Positive
Zappa, 2023 X Tips Negative
Zhuang, 2023 X X1 X[ X | X | X Mainly Positive
Zinkula, 2023 X Balanced
Zinkula & Mok, 2023 X | X | X | X Balanced
Total 3 |48 | 88 | 56 | 56 | 8 5 5 112 16 5




Notes: Ul: Assist in writing reviews; U2: Chatbot; U3: Create Content; U4: Customer service; U5: Data analysis; U6: Personalized content for customers; U7:
Portfolio management; U8: Reduction in employee workload; U9: Sentiment analysis; U10: Search engine optimization; U11: Social listening

Sentiment analysis: Mainly Negative (n=2), Tips Negative (n=12), Balanced (n=18), Tips Positive (n=38), Mainly Positive (n=47)



