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Table 1: Pros and Cons of Generative AI Found in Popular Press 

Article P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11 C12 

Acar, 2023 X       X   X X X X   X       X X X X       

Adams, 2023a         X X   X     X   X             X     

Adams, 2023b X           X   X       X     X   X     X X 

Adams, 2023c X           X                               

Adams, 2023d X       X     X       X X             X     

Adams, 2023e X         X X             X         X       

Adams, 2023f X       X   X X X                           

Adams, 2023g X             X                   X X X     

Adobe, 2023 X             X   X                         

Advent, 2023               X   X                         

Agarwal, 2023 X       X   X X   X         X           X X 

AI messaging, 2023       X X   X X                 X X         

Anthony, 2023 X       X   X X                             

Arora, 2023 X   X X X     X   X X     X       X       X 

ASCI, 2023 X       X           X   X     X X X   X     

AT&T's, 2023   X           X   X   X X           X       

Baar, 2023       X X X X                       X       

Belloli, 2023 X     X X X X                             X 

Bennett, 2023 X     X X   X X                             

Berthiaume, 2023 X     X X X   X                             

Bishop, 2023 X                                           

Bousquette, 2023 X                 X           X X   X X     

BrandWagon 

Online, 2023 
X       X     X                             

Brave, 2023 X       X     X X X X         X     X X     

Breedlove, 2023 X   X X   X X X           X         X X   X 

Britt, 2023a X     X       X     X       X       X       



Article P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11 C12 

Britt, 2023b X       X X X X   X     X   X               

Britt, 2023c X     X       X   X X   X   X       X   X X 

Britt, 2023d X       X     X   X   X             X       

Britt, 2023e         X     X                             

Building, 2023 X     X X X   X X                           

Businesses, 2023 X     X X   X X X           X       X   X X 

Cadbury, 2023 X     X X   X                               

Caywood, 2023 X   X X X     X             X               

Chatbot, 2023 X     X X                                   

ChatGPT, 2023 X       X     X   X           X     X   X X 

CleverTap, 2023 X         X X                               

D.K.O., 2023         X X X                               

Deczynski, 2023       X X     X                         X   

Deveau, 2023 X       X X   X   X   X X     X X           

Deyo, 2023a X                                           

Deyo, 2023b X       X   X                               

Friedrick, 2023         X                         X X       

Ganapathy 

Sankarabaaham, 

2023 

X   X X       X                         X   

Garner, 2023                             X               

Gartner, 2023                     X X X     X   X X       

Getting, 2023 X X     X   X X     X               X       

Gleason-Allured, 

2023 
X       X     X X             X     X       

Groves et al., 2023 X     X X X   X   X   X         X     X     

Hanula, 2023 X     X X X X X   X                         

Harkness et al., 

2023 
X   X   X     X X X X   X   X X     X     X 



Article P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11 C12 

Harreis et al., 2023 X     X X X X   X X X     X X X X   X       

Hollmer, 2023 X   X X X X X X             X       X   X X 

How ChatGPT, 

2023  
        X X X     X     X             X     

How gen AI, 2023 X     X X     X X                           

Hunter, 2023 X         X       X               X X   X X 

Ishwarbharath, 2023 X       X     X                             

Jackson & 

Finkelstein, 2023 
X     X X X X                     X       X 

Jain, 2023 X     X X X X                               

Jenner, 2023 X         X   X X X X   X       X   X       

Kelly, 2023a X           X                               

Kelly, 2023b X       X   X X X                           

Kenalty, 2023 X     X X     X                             

Kiteworks, 2023 X           X X                             

Korst & Puntoni, 

2023 
X X     X     X   X X   X     X X   X X X X 

Krefetz, 2023 X     X X X X X X       X       X   X   X X 

Kulkarni, 2023 X   X         X X                       X X 

Kurian, 2023 X       X X X X         X           X     X 

Land, 2023 X     X X X X   X X                         

Lee, 2023 X   X X   X   X X   X   X     X X X X       

Lobad, 2023 X       X X X X             X               

Melen, 2023 X             X                     X   X X 

Mitchell, 2023 X       X               X           X   X X 

Mok, 2023 X         X   X                     X     X 

Morgan & Chavez, 

2023 
X     X                             X     X 

Mottl, 2023 X     X   X   X   X                         

Newegg, 2023         X         X                         



Article P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11 C12 

Nott, 2023 X     X X X X X X     X X       X X     X X 

Online, 2023 X     X X X                                 

Parth, 2023       X X     X   X X X X   X       X X     

Pastore, 2023         X                                 X 

Pelz-Sharpe, 2023         X     X   X                 X       

Pletz, 2023 X     X       X       X X     X X   X   X X 

Pollaro, 2023a X X   X   X                           X X   

Pollaro, 2023b X       X X   X X X     X     X X X       X 

Pophal, 2023 X       X X   X                             

Ramachandran, 

2023 
X     X X       X                 X X   X   

Real, 2023 X             X               X X X   X     

Regulatory, 2023 X             X       X X       X X   X     

Reynolds, 2023 X     X X     X     X               X       

Salim, 2023 X             X                             

Schuman, 2023 X                               X X X       

Schwartz, 2023 X       X X X X   X                         

Seiler, 2023   X   X X     X     X               X   X X 

Singh, R.K. 2023 X           X X         X       X X   X     

Singh, S. 2023 X       X     X     X X           X X       

Sinha, 2023 X       X X X     X                         

Sinha et al., 2023 X   X X X X   X   X X       X     X X     X 

Sinnock, 2023 X     X X                       X   X       

Sugandha, 2023 X             X   X       X         X       

Sullivan, 2023 X     X X   X X   X     X         X X       

Talarico, 2023 X     X       X           X         X     X 

Talwar, 2023 X       X X X X X     X X       X X X       

Tan, 2023               X     X X X     X X X X X   X 



Article P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 C1 C2 C3 C4 C5 C6 C7 C8 C9 C10 C11 C12 

Tate, 2023 X       X     X   X                         

Turpin, 2023 X     X                                     

Unveiling, 2023 X       X     X   X     X           X       

Visweswaraiah, 

2023 
X   X X X     X   X                       X 

Vranica, 2023 X         X   X X             X         X   

Walk-Morris, 2023         X         X                         

Wang, 2023 X   X X X X   X X                   X     X 

Warehouse, 2023 X       X     X X X                         

Why CSPs, 2023 X   X X X     X                             

Zappa, 2023 X                                           

Zhuang, 2023         X     X   X                         

Zinkula, 2023 X             X                     X   X   

Zinkula & Mok, 

2023 
X             X   X X               X   X X 

Total 97 5 12 45 75 38 38 8 23 39 2 14 27 6 13 18 21 23 49 16 22 30 

Notes: P1: Content creation; P2: Efficacy; P3: Error-driven learning; P4: Human-like interactions; P5: Improved customer experience; P6: Increased conversion 

rates; P7: Increased online engagement; P8: Operational Optimization; P9: Product development; P10: Synthesize information; C1: Bias; C2: Cybersecurity; C3: 

Data privacy; C4: Homogeneity; C5: Implementation costs; C6: IP risks; C7: Lack of regulations; C8: Lack of transparency; C9: Not accurate/”Hallucinations”; 

C10: Other ethical concerns; C11: Reduce workforce; C12: Skepticism 

 

 

 

 

 

 

 



Table 2: Use Cases of Generative AI in Popular Press and Sentiment of Article 

Article U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 Sentiment 

Acar, 2023   X X X X X   X X   X Balanced  

Adams, 2023a           X       X   Balanced  

Adams, 2023b     X                 Tips Negative  

Adams, 2023c     X                 Mainly Positive  

Adams, 2023d     X         X       Tips Negative  

Adams, 2023e     X                 Tips Positive  

Adams, 2023f         X X     X   X Mainly Positive  

Adams, 2023g     X             X   Tips Negative  

Adobe, 2023     X         X       Mainly Positive  

Advent, 2023         X             Mainly Positive  

Agarwal, 2023         X X   X X     Tips Positive  

AI messaging, 2023   X     X             Tips Positive  

Anthony, 2023     X   X X X         Mainly Positive  

Arora, 2023     X         X   X   Tips Positive  

ASCI, 2023   X X                 Tips Negative  

AT&T's, 2023     X X X     X       Tips Positive  

Baar, 2023   X       X           Tips Positive  

Belloli, 2023     X     X   X       Tips Positive  

Bennett, 2023   X X X   X     X     Mainly Positive  

Berthiaume, 2023   X X X   X           Mainly Positive  

Bishop, 2023     X     X           Mainly Positive  

Bousquette, 2023     X                 Tips Negative  

BrandWagon Online, 2023     X X   X   X       Mainly Positive  

Brave, 2023     X   X X   X       Tips Positive  

Breedlove, 2023   X X X X X           Tips Positive  

Britt, 2023a   X X X   X   X       Tips Negative  

Britt, 2023b     X   X X           Tips Positive  

Britt, 2023c     X   X     X       Balanced  

Britt, 2023d       X   X   X       Tips Positive  



Article U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 Sentiment 

Britt, 2023e         X X           Tips Positive  

Building, 2023   X X X X X   X       Mainly Positive  

Businesses, 2023     X X X X     X X   Tips Positive  

Cadbury, 2023     X     X           Mainly Positive  

Caywood, 2023   X X X X X   X       Tips Positive  

Chatbot, 2023   X   X   X           Mainly Positive  

ChatGPT, 2023   X X   X X   X       Tips Positive  

CleverTap, 2023     X   X X           Mainly Positive  

D.K.O., 2023           X           Mainly Positive  

Deczynski, 2023   X   X   X   X       Mainly Positive  

Deveau, 2023   X X   X X   X   X   Tips Positive  

Deyo, 2023a     X                 Mainly Positive  

Deyo, 2023b     X                 Mainly Positive  

Friedrick, 2023 X                     Tips Positive  

Ganapathy Sankarabaaham, 2023   X X X   X   X       Mainly Positive  

Garner, 2023                       Mainly Negative  

Gartner, 2023   X                   Mainly Negative  

Getting, 2023           X           Balanced  

Gleason-Allured, 2023     X   X X           Mainly Positive  

Groves et al., 2023     X   X X   X       Mainly Positive  

Hanula, 2023   X X X X X       X   Mainly Positive  

Harkness et al., 2023     X   X X   X X     Tips Positive  

Harreis et al., 2023   X X X X X     X     Tips Positive  

Hollmer, 2023   X X X X X     X     Tips Positive  

How ChatGPT, 2023    X   X   X X   X     Tips Positive  

How gen AI, 2023   X   X X X       X X Mainly Positive  

Hunter, 2023     X   X X   X       Tips Positive  

Ishwarbharath, 2023   X X             X   Mainly Positive  

Jackson & Finkelstein, 2023   X   X   X       X   Tips Positive  

Jain, 2023   X X X X X           Mainly Positive  



Article U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 Sentiment 

Jenner, 2023   X X X X X   X       Balanced  

Kelly, 2023a     X               X Mainly Positive  

Kelly, 2023b     X   X X         X Mainly Positive  

Kenalty, 2023     X     X X X       Mainly Positive  

Kiteworks, 2023   X X X   X       X   Mainly Positive  

Korst & Puntoni, 2023     X   X X   X       Tips Positive  

Krefetz, 2023   X X   X X   X       Tips Positive  

Kulkarni, 2023     X     X   X       Mainly Positive  

Kurian, 2023   X X X X X   X   X   Tips Positive  

Land, 2023   X   X X X       X   Mainly Positive  

Lee, 2023   X X X   X   X   X   Mainly Positive  

Lobad, 2023   X X X   X           Mainly Positive  

Melen, 2023     X X       X   X   Tips Negative  

Mitchell, 2023     X X   X   X       Balanced  

Mok, 2023     X   X X   X       Mainly Positive  

Morgan & Chavez, 2023     X         X       Balanced  

Mottl, 2023   X X X X X           Mainly Positive  

Newegg, 2023 X       X             Mainly Positive  

Nott, 2023   X X X X X   X       Tips Positive  

Online, 2023   X X     X           Tips Positive  

Parth, 2023   X   X X     X       Balanced  

Pastore, 2023         X             Balanced  

Pelz-Sharpe, 2023   X   X               Mainly Positive  

Pletz, 2023   X   X X X           Balanced  

Pollaro, 2023a     X     X   X       Tips Positive  

Pollaro, 2023b     X X X X   X       Tips Positive  

Pophal, 2023     X   X X       X   Mainly Positive  

Ramachandran, 2023   X X X   X   X       Balanced  

Real, 2023     X                 Tips Negative  

Regulatory, 2023     X     X   X       Tips Negative  



Article U1 U2 U3 U4 U5 U6 U7 U8 U9 U10 U11 Sentiment 

Reynolds, 2023     X X X X       X   Mainly Positive  

Salim, 2023     X X X X           Tips Positive  

Schuman, 2023     X                 Balanced  

Schwartz, 2023     X X X X   X       Mainly Positive  

Seiler, 2023   X   X       X       Balanced  

Singh, R.K. 2023     X     X           Balanced  

Singh, S. 2023   X X X   X           Tips Positive  

Sinha, 2023   X X X X X           Mainly Positive  

Sinha et al., 2023     X X X X   X X     Tips Positive  

Sinnock, 2023   X X X   X           Balanced  

Sugandha, 2023     X         X       Mainly Positive  

Sullivan, 2023   X X X X X X X X     Tips Positive  

Talarico, 2023     X X   X   X       Tips Negative  

Talwar, 2023     X X X X           Balanced  

Tan, 2023   X X X               Tips Negative  

Tate, 2023     X   X X   X       Mainly Positive  

Turpin, 2023     X X       X       Mainly Positive  

Unveiling, 2023       X X X   X       Tips Positive  

Visweswaraiah, 2023     X X   X           Mainly Positive  

Vranica, 2023     X         X       Tips Positive  

Walk-Morris, 2023 X     X               Tips Positive  

Wang, 2023   X X X X X           Tips Positive  

Warehouse, 2023         X X   X       Mainly Positive  

Why CSPs, 2023   X X X X X     X     Mainly Positive  

Zappa, 2023     X                 Tips Negative  

Zhuang, 2023   X   X X X X X       Mainly Positive  

Zinkula, 2023     X                 Balanced  

Zinkula & Mok, 2023   X X X X             Balanced  

Total 3 48 88 56 56 8 5 5 12 16 5  



Notes: U1: Assist in writing reviews; U2: Chatbot; U3: Create Content; U4: Customer service; U5: Data analysis; U6: Personalized content for customers; U7: 

Portfolio management; U8: Reduction in employee workload; U9: Sentiment analysis; U10: Search engine optimization; U11: Social listening 

Sentiment analysis: Mainly Negative (n=2), Tips Negative (n=12), Balanced (n=18), Tips Positive (n=38), Mainly Positive (n=47) 

 

 

 


